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DoD Communication and Marketing Contest 2011
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The Department of Defense sponsors a DoD Marketing Contest for its Services, and Defense Agencies.   There are 6 categories this year.  Please read the descriptions of the categories to ensure you place your submissions in the proper category.
 
[bookmark: OLE_LINK1] The deadline for submitting entries for the 2011 DoD Marketing Contest is no later than 1300, Monday, December 5, 2011.  Entries will only be accepted at the DoD office by the Voluntary Campaign Management staff or loaned executive.  Entries must follow the procedures described on the application and be coordinated with the campaign manager and/or loaned executive.  Up to three entries per category per service/agency are allowed.  Entries are based on the size of the submitting organization; for example, an entry from a $250K account may be entered as the service/agency’s entry in the medium category.   That service/agency can still enter the other two categories, but can’t use the same submission.    Entries will be judged by members of invited charities and federations of the CFCNCA on Thursday, December 8, 2011. 
Communication Awards
Best Special Event Award goes to the service/agency with the most outstanding campaign rally, kickoff, volunteer involvement, day of caring or other event.  During your campaign, events help to maintain momentum and keep employees informed.  If you conduct such activities, enter the details in this category.  Capture the essence of your event with pictures, videotape, scripts or any other media necessary.  Describe the event, creative team, attendance, special speakers/guests and other background information
Best Website/Electronic Communications Award goes to the service/agency that makes the most creative use of the website and video tools to communicate the CFC story.  Many workers prefer to turn to the Internet for information they want fast and at their fingertips.  So using the World Wide Web or your organization’s Intranet will be helpful when promoting the CFC.  Submit copies of screenshots of your website with the entry form.  Beyond the web, there are a whole range of creative ways that you can use electronic communications to reach all employees, including e-mail campaigns, voice mail PSAs and more.  Also enter in this category, samples of computer network messages, message “blasters,” calendar/meeting reminders, electronic newsletters or other ways you deliver the CFC message.  
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The Best Poster/Display Award will go to the service/agency judged to have the most creative poster to publicize CFC and attract contributors to the campaign.  Use your imagination to inspire your organization and then enter your poster or other display in this category.  These lobby displays remind employees, contractors and visitors about the energy of your CFC campaign.  The actual poster must be submitted, if possible.  For larger displays, pictures or a website reference will be accepted. 
Best Campaign Writing or Publication Award will be presented to the person who writes the best essay, feature story on an employee or feature story on a charity.  In addition, campaigns may enter any magazine, newspaper or other printed periodical that does its best to emotionally draw givers into the campaign and communicate the appeal of CFC.  This can represent continuing coverage of the entire campaign, one special CFC edition of a regular periodical or a unique front page to a publication or website.
Best Photography Award will recognize the outstanding use of original images to publicize the CFC.  The images can show how employees get involved in voluntary activities, how people in need are assisted by CFC-supported charities or artistic and creative ways images are used in the course of the campaign.
Best Overall Communications Program will recognize an organization that uses multiple techniques to inform, motivate and move employees to participate in the 2011 campaign.
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The following three categories are NCA categories and can only be entered into through the VCMO office, (YOU MAY NOT SUBMIT YOUR ENTRIES DIRECTLY TO THE NCA. YOU MUST SUBMIT THEM TO DoD OFFICE TO BE CONSIDERED FOR THE BELOW CATEGORIES).  Deadline to have these entries in our office is Thursday 29, December 2011 (absolutely NO EXCEPTIONS). 
Pillars of Success Awards
Executive and Leadership Involvement Award will go to the department/ agency that best involved the head of the agency and senior leadership of their organization into the implementation of campaign activities, events and communications.  Submit photos, articles, letters or speeches showing your leaders’ involvement in the campaign.
Most Innovative Campaign Technique Award will go to the department/agency or reporting unit that develops the best creative campaign technique.  Let your mind soar in coming up with a creative way to show people that you are A Star in Someone's Life who uses your power to help.  Innovative activities can be in the areas of Campaign Administration/Management, Marketing, Donor Research or Other Innovations.  
CFC Hero Award
Each service/agency will have the option of nominating a DoD CFC Hero of the Year for a special award to be given at the CFCNCA Campaign Celebration Event in February.  The individual nominated will be evaluated based upon two of two key factors:  exceptional commitment to 
DoD activities as a federal employee and dedicated service to communitywide volunteerism on a personal level.  
Submit a short, one-page summary of the nominee’s volunteer service.  Campaign managers, coordinators, keyworkers, loaned executives and others may be recognized.  Three overall Stars’ of the Year Awards will be selected, one each from the nominees in the following categories: Civilian, Military (one uniformed and one non-uniformed entry) and Postal Service.
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Communication Contest Judging

1. Look Good For the Judges.

a. Judges appreciate entries that are easy to handle, easy to read and easy to understand. Present your entry in a neat and professional manner. 
b. Include any relevant materials that will help the judges understand why your entry is great.  For example, when competing in the Best Special Event Category, include a videotape of the event if available, photos, CDs, publicity articles, programs, posters, etc. and a write up describing how the event helped get your campaign off to a good start.
c. Give judges an indication of how many employees participated, and how they participated.
d. If your entry has multiple parts, please label each part to ensure they all remain together.

2. Enter in the Appropriate Category.

a. Carefully read each description to ensure your entry is submitted the correct category.
b. Web sites don’t qualify as employee publications; there is a separate category for web sites.

3. Judges:  Who, When and How.

a. Judges are representatives from various Federations or charities.
b. Entries will be judged 8 December 11 for DoD.  
c. The judges score each entry on a variety of criteria, including quality of the writing or design, employee participation (in an event), etc.  The most significant consideration is, “Does the entry communicate the CFC message.”
d. DoD Winners will be recognized at the CFCNCA Keyworker Appreciation Gala, February 2011.

 Tips for Contest Entries
1.		Entries should be easy to handle, easy to read, and easy to understand.  Include all requisite 	(see Category Definitions) materials and any relevant materials as well.  If a video will 	present the message then feel free to make a video.  Remember the judges will only see 	three minutes of the video.  Please make sure your video is at the starting 	point when it is  
            sent to  our office.
  
2. Extra large submissions can’t be accepted this year. But photos are always worth 1,000 words; be descriptive – and succinct – in your write-up.

3. Give credit where credit is due; include how many employees participated, how they participated, etc. 

4.	Label all parts and indicate the category and campaign size you are entering.
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COMMUNICATE THE CFC MESSAGE!

	Each entry will be judged according to a scale of 0 - 5 points, with tenths of points being possible, such as 4.5 or even .5.  
· There will be folders in which each judge will place his/her evaluation form as each judge completes evaluating the entry, and moves to the next.
· Each judge is encouraged to please take his/her time in looking over each entry.
· Judges are not to leave their names on the forms.  
· Please make comments so we will know how to make our entries better.


	

	
Criteria
	
Description
	

	First Impressions 
(0-5 points)
	When you first look at this entry, does it create a positive feeling for you?  Does it seem upbeat and inspiring?  Is it colorful and eye-catching?  Something that would make people take a second look?
	

	Presentation Quality
(0-5 points)
	How does this entry appear to a first-time viewer?  Does it seem to have been created with a lot of attention to detail?  Do you believe a lot of effort went into the preparation of this entry?
	

	Creativity/Uniqueness
(0-5 points)

	How innovative or different is the basic idea of this entry?  Does it show imagination on the part of the creator?  Is it something that everyone else has done or something you've not heard of or seen before?
	

	Communicating the CFC Message 
(0-5 points)
	Does this entry convey the spirit of giving and inspire you to contribute to the CFC?  Do you believe that this entry accomplishes its intended purpose?  Would it be a valuable tool in a campaign?
	

	Perceived Level of Effort
(0-5 points)
	Does this entry appear as though it took a lot of time to create?  Is it something that took a lot of thought and care in creating?
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MUST INCLUDE EMAIL ADDRESS
            (Up to three entries per Agency/Service per category)
⁭	Large Agency (Campaign goal of more than $500K
⁭	Medium Agency (Campaign goal of $100K - $499K)
⁭	Small Agency (Campaign goal of $99K or less)
	Department:
	POC:

	Organization:
	Phone Number:

	Names of persons who worked on this entry & Email addresses:


	PILLARS OF SUCCESS AWARDS

	|_|  Executive and Leadership Involvement Award

|_|  Most Innovative Campaign Technique Award

	CFC HERO AWARD

	|_|  Civilian
|_|  Military
|_|  Postal
Attach description (up to two pages).

	

	COMMUNICATIONS CONTEST CATEGORY
Check One Only Per Entry Form

	|_|  Best Special Event
|_|  Best Website or Electronic Communication 
|_|  Best Poster/Display Award
|_|  Best Campaign Writing or Publication Award
[bookmark: Check7]|_|  Best Photography and Use of Images
|_|  Best Overall Communications Program

	COMPETITION CATEGORY
|_|  Large Agency (Campaign goal of more than $500K)

|_|  Medium Agency (Campaign goal of $100K - $499K)

|_|  Small Agency (Campaign goal of $99K or less)



Attach a description of your entry (two pages maximum length plus photos and examples).  
Contact your Loaned Executive or Terry Tharp with questions.  
image1.gif
Combined Federal Campaign
RO"ANNIVERSARY




